THE HEARING REVIEW.

LEADING INDUSTRY INSIGHTS FOR HEARING CARE PROFESSIONALS

researchers.

INDUSTRY INSIGHTS

Each issue of The Hearing Review is
designed to deliver comprehensive
coverage of the techniques, technologies,
diagnostics, and business trends shaping
the hearing health care industry. The
magazine departments include:

» Features: in-depth look at diagnostics,
protocols, developments, and trends

» Research & Technology: research,
clinical developments, and treatment
options

» Marketing & Business Management:
strategies for maximizing success in a
practice or clinic

» Focus on Fitting: fitting techniques,
technologies, and patient care

» Tech Topics: studies and data on the
use of new products and technologies

VALUE-ADDED FEATURES:

The Hearing Review is committed to pro-
viding maximum impact for your print
advertising commitment. In many issues
throughout the year, print advertisers
receive additional impact from our
value-added programs, such as: Web
Site Promos, “How To” Sections,
Company Profiles, and Literature
Reviews.

OVERVIEW
CIRCULATION

EDITORIAL LEADERSHIP

| The Hearing Review editorial content is led by Karl Strom, editor-in-chief and recognized industry expert.
Under his leadership and guidance from the editorial advisory board, The Hearing Review offers readers
timely, comprehensive, high-quality features and articles written by recognized experts, clinicians, and

Karl Strom, editor-in-chief

THE WORLDWIDE
REGISTRY

Published in July and hosted year round
online, The Worldwide Registry
provides ¢ o m p rehensivecontact information | '
on all companies serving the hearing
health care industry: dispensing personnel,
manufacturers and distributors, and inter-
national businesses. The most compre-
hensive guide to the companies and
products, The Worldwide Registry is
referred to by purchasing decision-makers
throughout the year.

HEARING REVIEW EDITORIAL
HRP EDITORIAL

ADPLUS ADVERTISING
EFFECTIVENESS STUDIES:

The Hearing Revi e w offers powerful research that provides insights into the
effectiveness of your advertising creative and how readers are responding to
your marketing message. The study includes advertiser-specific perception
data, competitive comparisons, and reader reactions and actions. This
research is FREE to advertisers who run a display ad program in the May;,
June, and July issues.

INTEGRATED PROGRAMS
RATES & MECHANICALS
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HEARING REVIEW PRODUCTS:

LEADING PRODUCT INTELLIGENCE FOR HEARING CARE PROFESSIONALS

EDITORIAL LEADERSHIP

Hearing Review Products, formerly Hearing Products Report, editorial content is led by Editor Will
Campbell. Under his leadership and guidance from the editorial advisory board, Hearing Review
Products offers readers a reliable resource for staying informed about the new products and
technologies and an easy to use guide to making important purchasing decisions.

Will Campbell, editor

PRODUCT INTELLIGENCE:

The new Hearing Review Products is the only industry magazine focused exclusively on products and technology
developments in the hearing industry. The magazine delivers complete coverage of critical technology advancements and
applied product intelligence. New in 2009, Hearing Review Products will feature a Technology Guide in each issue. The
Technology Guides provide hearing professionals a unique resource for making product decisions, which takes our mission—
to be the leading technology and product resource—even further.

ABOUT TECHNOLOGY GUIDES: W e ST
The Hearing Review Products Technology Guides
provide a side-by-side comparison of product offerings
from a number of vendors serving different industry
needs. Each guide is designed in an easy-to-read
tabular format that allows a quick assessment of key
features and benefits, and costs and training
procedures, across many product lines.

Topics Include:

» Conventional BTEs

» Power BTEs

» Full- and Half-Shell ITEs

» Hearing Protection

- ciCs ADPLUS ADVERTISING

» ALDs

» Real Ear Testing & Verification Equipment E F F E CTIVE N E S S STU DI E S:

Hearing Review Products offers powerful research that provides
insights into the effectiveness of your advertising creative and how
readers are responding to your marketing message. The study
includes advertiser-specific perception data, competitive compar-
isons, and reader reactions and actions. This research is FREE to
advertisers who run a display ad program in the September, October,
and November/December issues.
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INTEGRATED MARKETING PROGRAMS

INTEGRATED MARKETING PROGRAMS

E-NEWSLETTERS:

Thehsider is a weekly e-newsletter from the editors of The Hearing Review, delivering
the latest news, product advancements, industry developments, and other stories
to over 10,500 audiologistS and hearing professionals. Advertising in The Hearing
Review’s The Insider delivers your message direct to the desktop of your target
audience, building brand awareness, and driving traffic to your Web site, research,
or detailed product information.

ONLINE OPPORTUNITIES:

Extend your brand and reach decision-makers with results-oriented online
programs. Take advantage of all the interactive and engaging online opportunities
from HearingReview.com—and move your marketing campaign to the next level.
We offer many online and interactive
marketing opportunities, such as:

Opportunities. Always Connected.
ALLIZD MEDEK KEALTHEARE | OWLINE MARKETING SOLUTIONS
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HIGH-IMPACT PRINT SOLUTIONS

Stop! Don’t even print that piece of
collateral until you’ve worked with your
advertising director. We often can print
and provide your collateral to our
audience for less than it would cost you
to print and mail to your own list. Build
awareness of your company, products,
and services with high-impact print
opportunities, such as:

» Inserts (including printing)

» Single-sponsored supplements

» Bellybands

» Printed polybags

» Cover tips

» Gatefold covers

TRADE SHOW PROGRAMS
Trade shows are an expensive, yet
important venture. You need to make
sure you are getting the most out of your
trade show experience, but how can you
drive people to your booth and create a
buzz before and during key shows?

The Hearing Review & Hearing Review
Products’ event-focused marketing
programs supplement your own traffic-
building efforts for maximum reach and
impact—before, during, and after key
industry events.

*Source: BPA Worldwide Publication Statement, June 2008

OVERVIEW
CIRCULATION

HEARING REVIEW EDITORIAL
HRP EDITORIAL

INTEGRATED PROGRAMS
RATES & MECHANICALS

CUSTOM PROGRAMS:

If you want to engage your audience
while creating a useful resource for the
industry, The Hearing Review and
Hearing Review Products can create
custom programs for your company.
Custom programs allow you to open
doors to new audiences, initiate
discussions of topics that align with
your core business message, and
offer a nontraditional way to build your
brand and gather leads. Whether it is
acompletely online project (such as a
custom Webinar) or a joint online and
print program, we can deliver turnkey,
end-to-end creation from writing to
design to marketing.
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http://www.ahcpublications.com/files/mediakit/onlinemediakit.pdf

RATES & MECHANICALS

THE * .
Hearing Review: Hearing:cvicw

MECHANICAL REQUIREMENTS

LIVE AREA  TRIM SIZE  BLEED SIZE 1/2 Page Spread -
SPREAD 15 %" x 10 %" 15 %" x 10 %" 16" x 11" >
1 PAGE 7 %" x 10 4" 7% x 10 %" 8 4" x 11" =
1/2 PAGE SPREAD 15" x 5 %" 145" x 5 =
2/3 PAGE 4 %" x 10" —
12 PAGE ISLAND 4% x T % =
12 PAGE VERTICAL 3%" x 10" c
12 PAGE HORIZONTAL 7 X 4% -
1/3 PAGE VERTICAL 2 %" x 10" <
13 PAGE SQUARE 46" X 4 %" >
1/4 PAGE VERTICAL 3% X 4 %" v
1/6 PAGE VERTICAL 2 %" X 4 4" e
1/3 A
Page .
_
b Jul
SIZE 1X 3X 6X 12X 18X 24X 30X In E
SPREAD $9,790 $9,550  $9,390 $7,300 $6,400 $6,230 $6,120 g
1/2 PG SPD $4,805 $4,775  $4,695 $3,650 $3,200 $3,115  $3,060 1/6 —
1 PAGE $4,895 $4,775  $4,695 $3,650 $3,200 $3,115  $3,060 Page 3
2/3 PAGE $3,935 $3,765  $3,655 $2,635 $2,440 $2,330 $2,265 o
1/2 ISLAND $3,380 $3,200  $3,000 $2,140 $1,990 $1,885 $1,830 g
1/2 PAGE $2,090 $2,805 $2,720 $2,005 $1,855 $1,740 $1,685 =
1/3 PAGE $2,250 $2,075  $1,980 $1,375 $1,265 $1,200 $1,145 =
1/4 PAGE $1,885 $1,785  $1,690 $1,190 $1,070 $1,035 $990 :
1/6 PAGE $1,275 $1,235  $1,175 $895 $825 $795 $745 E
m
COLOR RATES SPREAD |PREFERRED POSITIONS a
STANDARD/MATCHED INKS $675 $800 GUARANTEED POSITIONS 10% premium o
4-COLOR $1,250 $1,800 ||INSIDE COVER $525
5 COLOR PMS $1,450 $2,200 ||BACK COVER $605

SEND AD MATERIALS TO AD COORDINATOR:
MELISSA COLTON
mcolton@ascendmedia.com | (310) 642-4400, ext 254
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BUSINESS & SALES
GROUP PUBLISHER
Dave Galuppo
(303) 337-6514 | Fax: (303) 750-0923
dgaluppo@ascendmedia.com

ADVERTISING DIRECTOR
East & Midwest Region
Thomas Madorna
(610) 544-3568 | Fax: (610) 544-3569
tmadorna@ascendmedia.com

Western & International Region
Dave Jeans

(720) 379-4781 | Fax: (303) 953-9660
djeans@ascendmedia.com

EDITORIAL
EDITORIAL DIRECTOR
THE HEARING REVIEW

HEARING REVIEW PRODUCTS
Karl Strom
(218) 525-5558 | Fax: (218) 252-5559
kstrom@ascendmedia.com

EDITOR
HEARING REVIEW PRODUCTS
Will Campbell
(310) 642-4400, ext 228
wcampbell@ascendmedia.com

PRODUCTION
PRODUCTION MANAGER

Sharon Marsee
(310) 642-4400, ext 223 | Fax: (310) 641-1511
smarsee@ascendmedia.com

AD COORDINATOR

Melissa Colton
(810) 642-4400, ext 254 | Fax: (310) 641-4444
mcolton@ascendmedia.com
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ALLIED HEALTH CARE
DIVISION OF ASCEND MEDIA
6100 Center Drive, Suite 1000
Los Angeles, CA 90045
(310) 642-4400 | Fax: (310) 641-1511
www.ascendmedia.com

-
m
>
S
=
(9]
2
O
c
(%]
-
~
=<
2
2
(9]
I
-
2
-
m
>
O
=
(]
o
~
©)
v
c
(@]
-
2
-
m
=
-
1)
m
=
(9]
m

OVERVIEW HEARING REVIEW EDITORIAL

INTEGRATED PROGRAMS MECHANICALS & CONTRACT
CIRCULATION HRP EDITORIAL RATES & MECHANICALS CONTACTS

THE HEARING REVIEW & HEARING REVIEW PRODUCTS 2009 MEDIA PLANNER | WWW.HEARINGREVIEW.COM
PRINT. ONLINE. E-NEWSLETTERS.



mailto:dgaluppo@ascendmedia.com
mailto:tmadorna@ascendmedia.com
mailto:djeans@ascendmedia.com
mailto:kstrom@ascendmedia.com
mailto:wcampbell@ascendmedia.com
mailto:smarsee@ascendmedia.com
mailto:mcolton@ascendmedia.com
http://www.ascendmedia.com

